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16.5% or 43,293,542 of USA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Typical Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 44.9 years old
(7.8% younger than average) and have a $108,031 (5.% lower than average) annual household income.
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N 12.2% or 920,884 of CHI DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
- EXITa c HI Typical Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 43.8 years old
(9.4% younger than average) and have a $108,952 (1.4% higher than average) annual household income.
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15.3% or 876,125 of WDC DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Typical Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 42.7 years old
(10.9% younger than average) and have a $125,156 (8.7% lower than average) annual household income.
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16.1% or 728,555 of SEA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Typical Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 45.8 years old
(5.% younger than average) and have a $115,176 (7.8% lower than average) annual household income.
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17.5% or 835,112 of PHX DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Typical Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 45.3 years old
(6.9% younger than average) and have a $100,297 (4.8% lower than average) annual household income.
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16.5% or 43,293,542 of USA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 dayé.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 16.% less likely to be
a college graduate, 12.5% more likely to work full-time, 3.7% less likely to be married, 26.7% more likely

to be a parent of 1 or more children under 18
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12.2% or 920,884 of CHI DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 6.% more likely to be
a college graduate, 21.% more likely to work full-time, 12.6% less likely to be married, 8.9% more likely

to be a parent of 1 or more children under 18.
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15.3% or 876,125 of WDC DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 23.2% less likely to

be a college graduate, 2.8% more likely to work full-time, 8.% less likely to be married, 20.% more likely

to be a parent of 1 or more children under 18.
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to be a parent of 1 or more children under 18.

16.1% or 728,555 of SEA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 28.8% less likely to
be a college graduate, 4.9% more likely to work full-time, .6% less likely to be married, 26.3% more likely
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17.5% or 835,112 of PHX DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 13.2% less likely to

be a college graduate, 14.1% more likely to work full-time, 2.8% more likely to be married, 34.7% more
likely to be a parent of 1 or more children under 1

e
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16.5% or 43,293,542 of USA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 7.4% less likely to own

their home, 12.6% more likely to own a lower valued home, 5.% more likely to have a single-family home,
21.6% more likely to have a dog.

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older
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12.2% or 920,884 of CHI DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
AN e— Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 2.5% more likely to
9 E own their home, 11.8% more likely to own a lower valued home, 4.9% more likely to have a single-family
home, 22.7% more likely to have a dog.

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older
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15.3% or 876,125 of WDC DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.

Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 6.9% less likely to own
their home, 14.8% more likely to own a lower valued home, 5.1% more likely to have a single-family
home, 13.7% more likely to have a dog.
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16.1% or 728,555 of SEA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 14.2% less likely to

own their home, 9.9% more likely to own a lower valued home, 1.2% more likely to have a single-family
home, 10.3% more likely to have a dog.
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17.5% or 835,112 of PHX DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 15.3% less likely to
own their home, 3.7% more likely to own a lower valued home, 5.9% more likely to have a single-family
| home, 26.4% more likely to have a dog.
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16.5% or 43,293,542 of USA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 9.1% more likely to
look up D-I-Y advice online, 10.5% less likely to always vote in local elections, 1.1% less likely to belong to a

gym, 1.6% less likely to fly domestic pas
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N 12.2% or 920,884 of CHI DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
— Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 10.3% more likely to
X X look up D-I-Y advice online, 11.% more likely to always vote in local elections, 23.9% more likely to belong

to a gym, 7.4% more likely to fly domestic pa
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15.3% or 876,125 of WDC DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are .1% less likely to look
up D-I-Y advice online, 19.2% less likely to always vote in local elections, 22.9% less likely to belong to a

gym, 2.8% less likely to fly domestic pas
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16.1% or 728,555 of SEA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 15.6% more likely to
look up D-I-Y advice online, 13.9% less likely to always vote in local elections, 4.3% less likely to belong to a

gym, .7% less likely to fly domestic pas
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17.5% or 835,112 of PHX DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 13.5% more likely to
look up D-I-Y advice online, 22.5% less likely to always vote in local elections, 12.9% more likely to belong

to a gym, 2.1% less likely to fly domestic p

_W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
-134.0% -1 137.5% 27 28.5%
= Registered to Vote Democrat/Llean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
= - presdereel Elections: Ays
Presidential Elections: i
de Elctions: Sometime: RTSRg
Recipes / HENth  Restaumnt Do--Yourmel Onling PRonE Wome/  Fmness/Diet  Apparel/ JobSearch/  Religion/ Camer  TakeOnlire  Education  Genealogy  Dletronk  Homewdrk  Parenting/  Photography Online Dating
re. annin, ormation Information vice rvices arden ideas 'ormation resume v ment o5 s 831 v ou or Your Famil vice 3 rvice s 1
Msu‘gl;lmomi Information i Rm:ﬂ( ad f‘m:.'" 1;:.-.-.:.;;\ Garden ideas Information Beauty idess Post spirtuaity Development  Class: l:«w: Invite "cnn-; Family Ad :ﬂ;ﬁ:; se Local Elections: Always
FaceTime, Ecation, ) o
s Local Elections: sometime - "
m who Used TACO BELL One or More Times in the past 30 days mPHX  who Used TACO BELL One or Mare Times in the past 30 days uPHX

(9
W& Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older J* Past 12-months Domestic Airline Trips: Adults 18 or older

; 3,20 16.0%
75 502 16.3%
) 12.2%
Ziips 601 299 12.6%

: 10 7%

56.5%)

i 4 trips
B o 5-9 trips
| 2.5% Z 10+ trips 5.7% F!ewDomesucpast year: 60.1% 61.4%
Lz ‘ Higg. # Domestic Flights:
17.3%)
L P

Gilling-  Gamdening lawnCare  Swimming Hiking - Bicyding  volunteer  Belongto  Camping sewing - Bowling Iogging. Golf Gmuphmzu fishing  Yoga-Pilates Basketbal  Boating aduk Followa Competiive Camgwverof  Soccer Football Tennis sormn Munting  Snow Skiing-  Organized
Outdoar  [Flowersor Backpacking Wark  Health Chub or Cafts Running Continuing  Weight Loss Video Gaming Aging Parent Snowboarding Road Pace

Cooking  vegembles) sym edocation  Progam or Relative (5%,
Marathon,

® who Used TACO BELL One or More Times in the past 30 days m PHX b

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 464
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Taco Bell



Past 30-days QSR Users: Adults 18 or older
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6-9times

10times or more

16.5% or 43,293,542 of USA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 19.9% more likely to use
QSRs past mo., 13.1% more likely to use Sit-Down Restaurants past mo., 28.4% more likely to use Casinos

past yr., 50.8% more likely to smoke cigarette
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Quick service restaurants used past 30 days: Taco Bell

 who Used TACO BELL One or More Times in the past 30 days
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Past 30- days QSR Users: Adults 18 or older
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= who Used TACO BELL One or More Times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0%

12.2% or 920,884 of CHI DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 18.2% more likely to use
QSRs past mo., 17.8% more likely to use Sit-Down Restaurants past mo., 35.5% more likely to use Casinos

past yr., 67.6% more likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
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Quick service restaurants used past 30 days: Taco Bell
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15.3% or 876,125 of WDC DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 20.7% more likely to use
QSRs past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 24.6% more likely to use Casinos
past yr., 61.1% more likely to smoke cigarette

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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16.1% or 728,555 of SEA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 24.8% more likely to use
QSRs past mo., 12.4% more likely to use Sit-Down Restaurants past mo., 27.% more likely to use Casinos
past yr., 32.3% more likely to smoke cigarettes

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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17.5% or 835,112 of PHX DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 19.8% more likely to use
QSRs past mo., 13.% more likely to use Sit-Down Restaurants past mo., 31.% more likely to use Casinos past

Top-10 Cuisines: Adults 18 or older
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Quick service restaurants used past 30 days: Taco Bell
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mﬁdlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

16.5% or 43,293,542 of USA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 11.2% more likely to have

a 401K, 34.9% more likely to have an Auto Loan, 6.7% more likely to Invest/Trade Stocks Online, 21.4% more
likely to pay with their Debit Card.
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12.2% or 920,884 of CHI DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 17.3% more likely to have

a 401K,
likely to pay with their Debit Card.

53.% more likely to have an Auto Loan, 30.9% more likely to Invest/Trade Stocks Online, 23.% more

Investments Owned: Adults 18 or older
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15.3% or 876,125 of WDC DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.

Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 13.8% more likely to have
a 401K, 33.6% more likely to have an Auto Loan, 24.7% more likely to Invest/Trade Stocks Online, 17.2% more
likely to pay with their Debit Card.
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16.1% or 728,555 of SEA DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
Adults 18 or older who Used TACO BELL One or More Times in the past 30 days are 10.1% more likely to have
a 401K, 56.8% more likely to have an Auto Loan, 11.6% less likely to Invest/Trade Stocks Online, 14.6% more
likely to pay with their Debit Card.
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17.5%
Adults

or 835,112 of PHX DMA Adults 18 or older Used TACO BELL One or More Times in the past 30 days.
18 or older who Used TACO BELL One or More Times in the past 30 days are 4.4% more likely to have a

401K, 43.2% more likely to have an Auto Loan, 26.3% less likely to Invest/Trade Stocks Online, 28.9% more
likely to pay with their Debit Card.
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Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 3 days, 2 hours, 35 '
minutes and 55 seconds each week with All Forms of Media.

80.1% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 8 hours and 2 minutes each
week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 3 days, 4 hours, 16
minutes and 6 seconds each week with All Forms of Media.

79.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 8 hours and 23 minutes each
week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 2 days, 20 hours,
51 minutes and 18 seconds each week with All Forms of Media.

65.8% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 7 hours and 39 minutes each
week listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.
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Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 2 days, 20 hours,
12 minutes and 6 seconds each week with All Forms of Media.

75.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 7 hours and 18 minutes each
week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Adults 18 or older
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Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 3 days, 3 hours, 22
minutes and 20 seconds each week with All Forms of Media.

85.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 7 hours and 44 minutes each
week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 2 days, 8 hours, 13
minutes and 7 seconds each week with All Forms of Ad-Supported Media.
77.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 7 hours and 28 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media
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Quick service restaurants used past 30 days: Taco Bell



Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 2 days, 9 hours, 32
minutes and 30 seconds each week with All Forms of Ad-Supported Media.
77.1% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 7 hours and 49 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media
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Quick service restaurants used past 30 days: Taco Bell



Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 2 days, 2 hours, 56
minutes and 6 seconds each week with All Forms of Ad-Supported Media.

63.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 7 hours and 5 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.9% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Taco Bell



| Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 2 days, 2 hours, 11

minutes and 53 seconds each week with All Forms of Ad-Supported Media.

73.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 6 hours and 48 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Taco Bell



| Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 2 days, 9 hours, 52

minutes and 23 seconds each week with All Forms of Ad-Supported Media.

83.3% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an avg. of 7 hours and 17 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 8
hours and 1 minutes each day with All Forms of Ad-Supported Media. 77.6% listen to Local AM/FM
Radio for an avg. of 64.1 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Quick service restaurants used past 30 days: Taco Bell
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| Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 8
hours and 13 minutes each day with All Forms of Ad-Supported Media. 77.1% listen to Local AM/FM
Radio for an avg. of 67. minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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" Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 7
hours and 16 minutes each day with All Forms of Ad-Supported Media. 63.5% listen to Local AM/FM
Radio for an avg. of 60.8 minutes/day. (Local Radio delivers 8.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 7
hours and 10 minutes each day with All Forms of Ad-Supported Media. 73.4% listen to Local AM/FM
Radio for an avg. of 58.4 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend an average of 8

hours and 16 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to Local AM/FM

Radio for an avg. of 62.5 minutes/day.

(Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 33,585,844 or 77.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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- 709,796 or 77.1% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 67. minutes every day representing
38.3% of all time spent daily with Ad-Supported Audio.
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556,615 or 63.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day representing
34.4% of all time spent daily with Ad-Supported Audio.
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534,896 or 73.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day representing
37.5% of all time spent daily with Ad-Supported Audio.
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695,342 or 83.3% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day representing
38.1% of all time spent daily with Ad-Supported Audio.
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- 33,585,844 or 77.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 64.1 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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709,796 or 77.1% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 67. minutes every day representing
38.3% of all time spent daily with Ad-Supported Audio.
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556,615 or 63.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day representing
34.4% of all time spent daily with Ad-Supported Audio.
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534,896 or 73.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day representing
37.5% of all time spent daily with Ad-Supported Audio.
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695,342 or 83.3% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days

listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day representing
38.1% of all time spent daily with Ad-Supported Audio.
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33,585,844 or 77.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Classic Rock, and Pop Contemporary Hit Radio.
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709,796 or 77.1% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Country, Classic Hits, and Alternative.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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556,615 or 63.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Country,

Alternative, and Classic Hits.
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534,896 or 73.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Country, and Classic Hits.

Local AM/FM Radla Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average Week)
Adult Contemporary

Pop Contemporary Hit Radio
News/Talk/Information
Country

Classic Rock
Alternative

Classic Hits

Adult Hits

All sports

Active Rock

Variety

Rhythmic AC

Classical

e
T I —C
_M""
A —
B —
Mm
CE —
A —T%
‘m-
pp—1

Avg. Hours+Minutes/day with Local
AM/FM Radio: Aduits 18 or older

= X

who Used TACO BELL One
297,443 m or More Times in the past.
30days

® who Used TACO BELL One or More Times in the past 30 days mSEA

 Time spent

yerage Dayl

SN SEN SRS SN TS - SEN SHE S SN

Classical
323

News/Talk/Infor
mation
29.9

Alternative
297

All Sports

29.0

Rhythmic AC
26.9

Classic Rock
239

Adult
Contempora
y

236

Pop
Contem
porary

Classical
292

Active Rock
26.7

News/Talk/Info
rmation
263

Adult Hits

Classic Rock
26.3

All Sports
245

Country
237

Pop

Contem

23.6 Rhythmi
cAC
23.1

Adult
Contemporary
214

= who Used TACO BELL One or More Times in the

past 30 days

=SEA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Adult Contemporary

Pop Contemporary Hit Radio
Country

Classic Rock
Alternative

Classic Hits

Adult Hits

All Sports

Active Rock

Variety

Rhythmic AC
News/Talk/Information

All News

SEA

Total Persons

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

Adults 18 or older
570 |
mm who Used TACO BELL One SEA
e m— et
P o
= who Used TACO BELL One or More Times in the past 30 days = SEA
DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 612

% Time Spent

[Aversge poy)

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

All News
35.2

News/Talk/Informat
ion
299

Alternative
29.7

All Graphs and soefa.ai Data Modeling Caopyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

All Sports
20,0

Adult Hits
285

Active Rock

27.7

Classic Rock
239

Contemporary
236

Country
226

Pop
Contemporary
Hit Radio
221

Classic Hits
219

All News
30.3

Active Rock
26.7

News/Talk/Inform
ation
26.3

Classic Rock

Classic Hits
240

Adult Hits

236

Pop
Contemporary
Hit Radio
214

Alternative
232

Adult
Contemporary
214

Rhythmic AC

Quick service restaurants used past 30 days: Taco Bell

= who Used TACO BELL One or More Times in the past 30 days

| SEA
* Share of Everything
for Anything &



Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 695,342 or 83.3% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Hot AC, Adult Hits,

and Classic Hits.
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25,909,413 or 59.8% of Adults 18 or older who Used TACO BELL One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 90.9 minutes every day representing
32.4% of all time spent daily with Ad-Supported Video.
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569,398 or 61.8% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 109. minutes every day representing 38.5%
of all time spent daily with Ad-Supported Video.
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479,267 or 54.7% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 61.9 minutes every day representing 28.%
of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older

% Time Siﬂ‘
53,34
FR
M

5.0%

Amazon
Prime/IMDb/
FireTV...

YouTube Video
20.1
Premium
Cable TV
Networ...

AppleT
V+,fub
o,Plu...

Local TV Stations

64.7
TikTok

17.8
Hulu/Hul
u+..

Non-Premium Cable TV
Networks
58.3

Roku +
The...

Non-Premium Cable TV
Networks
78.0

YouTube
Video
29:7

AppleTV+,f

ubo,Plut...

Local TV Stations
7157

TikTok
139

Amazon
Prime/IMDb
[FireTV...

Premiu Roku
m +The
Cable Roku
TV... Cha...

Hulu/Hu = Par
lu+... a.

Pea...

m who Used TACO BELL One or More Times in the past 30 days

mWDC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Non-Premium Cable TV...

Local TV Stations

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

woc

DMA

Total Persons.

BHAE s5.a%
m_m——-

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

m-l'

401 6
P 4%
0.0%
30 days
wwho Used TACO BELL One or More Times in the past 30 days

Scarborough R2 2025: Oct24-Aug25 Qual Intab 882

4:13

who Used TACO BELL One wDC
or More Times in the past

= WDC

% Time snc

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o =55 S g
R R E R EBEEEREERE

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

YouTube Video
20.0

Non-Premium Cable TV
Networks

58 TikTok

17.8

Hul Netfl
Amazon u/H
Prime/IMDb/FireTV ulu
30.0

Local TV
Stations
61.9

Local TV Stations
67.8

AppleTV+
,fubo,Pl...

Non-Premium
Cable TV
Networks

73.7

YouTube  TikTo
Video 3
19.7 13.9

Netflix
10.1

Amazon
Prime/IMDb
[FireTV
345

Hulu/H
ulu +...

 who Used TACO BELL One or More Times in the past 30 days

Quick service restaurants used past 30 days: Taco Bell

mWDC

soefa.ai

* Share of Everything

for Anything _



Avg. Week All Video (Persons & % Reach): Adults 18 or older
Non-Premium Cable TV... m

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

Local TV Stations
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {any Hulu)
Roku + The Roku Channel
TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

B —VW TR A, HouresMinutes/day with
m 31.4% | Video: Adults 18 or older

SEA

22.6% who Used TACO BELL One
P E— 1045 o U TACOBELL One

30 days

® who Used TACO BELL One or More Times in the past 30 days

% Time SER
. (725
(2]
o

9
%

W SEA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

393,462 or 54.% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 75. minutes every day representing 29.5%
of all time spent daily with Ad-Supported Video.
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‘ 499,988 or 59.9% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 82. minutes every day representing 32.6%
of all time spent daily with Ad-Supported Video.
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25,909,413 or 59.8% of Adults 18 or older who Used TACO BELL One or More Times in the past 30

days watch Ad-Supported Local TV Stations for an average of 90.9 minutes every day representing
32.4% of all time spent daily with Ad-Supported Video.
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569,398 or 61.8% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days

watch Ad-Supported Local TV Stations for an average of 109. minutes every day representing 38.5%
of all time spent daily with Ad-Supported Video.
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479,267 or 54.7% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 61.9 minutes every day representing 28.%
of all time spent daily with Ad-Supported Video.
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393,462 or 54.% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 75. minutes every day representing 29.5%
of all time spent daily with Ad-Supported Video.
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499,988 or 59.9% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 82. minutes every day representing 32.6%
of all time spent daily with Ad-Supported Video.
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' 25,909,413 or 59.8% of Adults 18 or older who Used TACO BELL One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Movies.
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N ' 569,398 or 61.8% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
% ETTIa c “ I watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Sports, Local News - Morning, Dramas, and Game Shows.
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' 479,267 or 54.7% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Game Shows,
Movies, Local News - Evening, and Dramas.
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' 393,462 or 54.% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Movies, Local News - Morning, Comedies, and Mystery/Suspense/Crime.
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499,988 or 59.9% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Movies, and Dramas.
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[ 34,572,399 or 79.9% of Adults 18 or older who Used TACO BELL One or More Times in the past 30
days use Ad-Supported Social Media for an average of 164.9 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 755,339 or 82.% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 172.6 minutes every day representing 29.1% of all
time spent daily with Ad-Supported Digital Media.
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670,201 or 76.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 176.4 minutes every day representing 30.2% of all
time spent daily with Ad-Supported Digital Media.
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Avg. Week All l?igital (Persons & % Reach): Adults 18 or older
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597,270 or 82.% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 133.2 minutes every day representing 25.% of all
time spent daily with Ad-Supported Digital Media.
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[ 655,114 or 78.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 196.5 minutes every day representing 34.2% of all

time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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33,217,447 or 76.7% of Adults 18 or older who Used TACO BELL One or More Times in the past 30
days use Ad-Supported Facebook for an average of 61.8 minutes every day representing 37.5% of all

time spent daily with Ad-Supported Social Media.
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640,403 or 69.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 63.7 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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| 670,201 or 76.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 61.1 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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542,939 or 74.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 46.1 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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655,114 or 78.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 81.7 minutes every day representing 41.6% of all time
spent daily with Ad-Supported Social Media.
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| 33,217,447 or 76.7% of Adults 18 or older who Used TACO BELL One or More Times in the past 30

days use Ad-Supported Facebook for an average of 61.8 minutes every day representing 37.5% of all
time spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 63.7 minutes every day representing 36.9% of all time
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670,201 or 76.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 61.1 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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542,939 or 74.5% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 46.1 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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655,114 or 78.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 81.7 minutes every day representing 41.6% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,232,919;
Social Media: 2,286,406; Local Radio: 2,106,149; Non-Prem. Cable: 1,168,012; Local TV:
994,960 reaching Adults 18 or older who Used TACO BELL One or More Times

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used TACO BELL One or More Times
in the past 30 days

12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000

\"b;\,’b
& NF
o

L

A 2 X 2 &
R ‘\,bﬁ? F T W

AR AR AR R R R AR R R
P o R o8

| R AR L&
WA o o o & >

:);0
2
o @ Ao oy S

Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e [Vion-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

G N < i

s Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA Metro Area Adults 18 or older

&N &
of PP R PR

of \9'0 '\7’@ ,;\f.\ .3 :\9 AR R f—,Q

o
e \d
ofF

B
¥

'O’Q

ST a8 o F qugq‘l‘q QR’Qq,Q'qQ g
3 g A A Wy y
R R

e [Vion- Fri Local TV Station AQH
e \lon- Fri Social Media AQH

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 4,054
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service res

* Share of Everything

taurants used past 30 days: Taco Bell




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 72,223;
Social Media: 52,387; Local Radio: 44,100; Non-Prem. Cable: 28,616; Local TV: 22,978
reaching Adults 18 or older who Used TACO BELL One or More Times in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used TACO BELL One or More Times
in the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 51,690;
Social Media: 36,515; Local Radio: 33,978; Non-Prem. Cable: 17,908; Local TV: 15,417
reaching Adults 18 or older who Used TACO BELL One or More Times in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 34,806; Local Radio: 33,466; Non-Prem. Cable: 18,828; Local TV: 14,576
reaching Adults 18 or older who Used TACO BELL One or More Times in the past

All Other Digital Media: 49,624;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used TACO BELL One or More Times
in the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 50,218; Local Radio: 43,869; Non-Prem. Cable: 25,793; Local TV: 22,235
reaching Adults 18 or older who Used TACO BELL One or More Times in the past

All Other Digital Media: 74,581,
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Top-13 Out-of-Home Media (Persons & % Reach} Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
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= who Used TACO BELL One or More Times in the past 30 days

38,674,176 or 89.3% of Adults 18 or older who Used TACO BELL One or More Times in the past 30
days spend an average of 55.4 minutes per day driving, seeing Billboards and Signs. 64.9% Listen to

Local Radio Stations Out-of-Home for an average of 38.8 minut
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Ay 804,436 or 87.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
ETETH c H I spend an average of 56.2 minutes per day driving, seeing Billboards and Signs. 64.4% Listen to Local
— Radio Stations Out-of-Home for an average of 40.6 minutes/

K
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]
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Billboards & Signs (Weekly Drivers)
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735,466 or 83.9% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
spend an average of 52.2 minutes per day driving, seeing Billboards and Signs. 53.1% Listen to Local
Radio Stations Out-of-Home for an average of 36.9 minutes/
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

[averoge week) Total Persons:
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681,750 or 93.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
spend an average of 46.9 minutes per day driving, seeing Billboards and Signs. 61.4% Listen to Local
Radio Stations Out-of-Home for an average of 35.4 minutes/
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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748,197 or 89.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
spend an average of 51.5 minutes per day driving, seeing Billboards and Signs. 69.6% Listen to Local
Radio Stations Out-of-Home for an average of 37.9 minutes/
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38,674,176 or 89.3% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
spend an average of 55.4 minutes per day driving, seeing Billboards and Signs representing 35.4% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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804,436 or 87.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend
an average of 56.2 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Feack "Share of Ad-Supported OOH Media"
97.8% 97.2% - i
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27.7%

23.3% 22.3%
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735,466 or 83.9% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend
an average of 52.2 minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

weeksy "Share of Ad-Supported OOH Media"
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681,750 or 93.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend

an average of 46.9 minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
i 93.8%
Weekly

Out-of-Home Media: Adults 18 or older
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748,197 or 89.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days spend
an average of 51.5 minutes per day driving, seeing Billboards and Signs representing 34.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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more likely to use

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

D wmynos | c0a10 BRI G ——
1% 46323 I oo e
105% 60833 e L
R 1 60613 T Cot Lo
— 16.6% 46303 W 1.62%

It 46410 oA Lo
BoE e 60643 [—vcrr
T oo 60073 e Ore
003,331 ol 60532 0.34% 1%
O — 1 60143 [, 73 .
N 1. 60447 JRETIO 11 =
e e D K-
ez 1219%”% 60659 W 1.23% ﬂl ﬂ
893,239 ol 60505 m L

3 " 60626 [y mm— 077

iy 12.3% 60108 W 1.20%

R 10t 46375 i o
o — v 60112 [ — e
590,113 oy 1% 60609 w L%
624,65 o los% 60651 W e

7.5% 104%  Avg. Hours+Minutes/day Driving: | 60178 W LA
w.sosz 1%5?‘7% Adults 18 or older a63ss OPA S— 1.11%
TR © 1% 60625 [ o
e —— cos3s T,

2 riving: ! b
375,961 5.0% ::: ‘;T;:ﬂ;ﬁ:f;‘:‘:: - ::i 0.52% i:::
e Teverh e oo
m CHI

Qual Intab 555

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Taco Bell

804,436 or 87.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
spend an average of 56.2 minutes per day driving an average of 32.7 miles each day and are 114.2%

Top-26 Employment Zip Codes: Adults 18 or older
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735,466 or 83.9% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days

\
& e spend an average of 52.2 minutes per day driving an average of 30.4 miles each day and are 32.1%
more likely to use Route 15 than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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681,750 or 93.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
spend an average of 46.9 minutes per day driving an average of 27.3 miles each day and are 75.%
more likely to use Meridian Avenue/Highway 161 (Puyallup) than

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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748,197 or 89.6% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
spend an average of 51.5 minutes per day driving an average of 29.9 miles each day and are 96.6%
more likely to use 7th Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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. 11,587,847 or 26.8% of Adults 18 or older who Used TACO BELL One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day
representing 29.4% of all time spent daily with All forms of Print Med

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
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. 268,761 or 29.2% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing
29.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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USA Today (Daily)
137 101

Local Daily
aper(s)
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USA Today (Daily) m m 4.8% who Used TACO BELL One or cHi
s = More Times in the past 30 days
ook $5%
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26.8% of all time spent daily with All forms of Print Media.

198,543 or 22.7% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toeal persons

Local Daily Newspaper(s) (Daily+Sunday) as .
Local Daily Newspaper(s) (Daily m 4.6%

Direct Mail Advertising (excluding Catalogs) m
Local Daily Newspa per(s) (Sunday) m 0%

New York Times (Daily)

New York Times
(Daily)
105

USA Today (Daily)
Avg. Hours+Minutes/day with All 174
Print Media: Adults 18 or older

New York Times (Daily+Sunday) Local Daily Local Daily

New York Times Newsp: Newspaper(s)

{Daily+Sunday) (Daily+Sunday) (Daily
132 93 86

New York Times (Sunday)

‘Wall Street Journal (Daily)

s oy ot B ™
ncsyro: ey [IOASNY -
Magazines mm 5.5% who Used TACO BELL One or
2 More Times in the past 30 days
catalogs  RRSES . 7%

Direct Mail

Advertising
New York Times ¢ (excluding
(Sunday) (Sunday) Magazines Catalogs)
158 76 75

New York Times
(Daily)
94

New York Times
(Sunday)

et tocal Daily

Newspaper(s)

USA Today (Daily) 9. 85
118

Catalogs
36
{excluding

Magazines Catalogs)
80 74 Al

®who Used TACO BELL One or More Times in the past 30 days mWDC = who Used TACO BELL One or More Times in the past 30 days mWDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av.
L]

rotal Persons

vg. Minutes/day Spent): Adults 18 or older

oy et o) ———
Local Daily Newspaper(s) {Daily m 3.6%
Direct Mail Advertising (excluding Catalogs) m”
e e — ] _
New York Times (Daily) , ‘ New Yark Times uh::,;al;m:{s)
New York Times {Daily+Sunday) Mn,“ (mw::nﬁw (snlr:;w
New York Times (Sunday) m m}. Avg. Hours+Minutes/day with Ad-
Wall street Journal (Daily) m “"I Supported Print Media: Adults 18 or older ‘ o
USA Today (Daily) m . Wot et Jownal DaB) | St
All Local Weekly Newspapers m

Local Daily Newspaper(s)
Catalogs m 22 57"36 who Used TACO BELL One or WDC 4 New York Times (Sunday) (Daily+Sunday) Magazines

More Times in the past 30 days - 159 LE 76

wooks i 0:0%

New York Times Wall Street
USA Today (Daily) (Daily+Sunday) Journal (Daily)
New York Times 1nsg 117 9.7
(Sunday)
14.0

Local Daily
Newspaper(s) (Daily

Local Daily (excludin
Newspaper(s) Local Daily Newspaper(s) €

(Sunday) (Daily+Sunday) Magazines Catalogs)
127 9.1 8.0 74

mwho Used TACO BELL One or More Times in the past 30 days = WDC ® who Used TACO BELL One or More Times in the past 30 days =WDC
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235,529 or 32.3% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing
30.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Lty et ) YY" FEEH
Direct Mail Advertising (excluding Catalogs) m” m
i) R — - OF
O — P

New York Times (Daily+Sunday) -ﬁ‘v- m

New York Times (Sunday) mn‘ﬁ'ﬂ Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older
New York Times (Daily)

Newspaper(s)
(DaitysSunday)
84

Local Daily

New York Times (excluding 2 New York Times Newspaper(s)
(Daity) Catalogs) (Daily) (Daity
80

M USA Today (Daiy) 73 Li USA Today (Daily) s
) =

‘Wall Street Journal (Daily)

USA Today (Daily)
" Catalogs
All Local Weekly Newspapers - Local Daity v 35
New York Times New York Times Newspaper(s) New York Times (Exchidiog
Catalogs who Used TACO BELL One or (Sunday) (Daily+Sunday) (Daity Magazines - (Sunday) il Catalogs) Magazines
More Times in the past 30 days 13 94 72 69 3. 113 75 74 Lir
Magazines
mwho Used TACO BELL One or More Times in the past 30 days mSEA ® who Used TACO BELL One or More Times in the past 30 days W SEA
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persons: % Time

Local ally Newspaper(s) (Daitysunday)  [ARRRER _m-

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday) m 25, 5%
= = 11.2% Wall Street Journal
Local Daily Newspaper(s) (Oaly | 10 W 0 sy

New York Times
(Daily)
New York Times 80

New York Ti il
ey T i el
113 97 .
New York Times (Daily) mﬂ
Avg. Hours+Minutes/day with Ad- 3

New York Times (Daily+Sunday) 86

New York Times Local Daily New York Times

Wall street Journal (Daily) iy Supported Print Media: Adults 18 or older 6 (Daity) Newspaper(s) (Dily lDai'v;S;nﬂivl Direct Mail
. 75 72 Local Daily Advertising
USA Today (Daily) mm o . - s Newspaper(s) (excluding
y : (Daily Catalogs)
All Local Weekly Newspapers 199 326 m 4% 78 75
mw - Newspaper(s) New York Times Advertising (excluding Newspaper(s)

Magazines m“s 4.5% who Used TACO BELLORE O SEA X (Sunday) (Daily+Sunday) Caralogs) Magazines (Sunday) Wall Street Journal (Daily)  Magazines
. 97

More Times in the past 30 days > 10.6 94 73 69 18 74

oo P §3%
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312,037 or 37.4% of Adults 18 or older who Used TACO BELL One or More Times in the past 30 days
read Direct Mail Advertising (excluding Catalogs) for an average of 7.8 minutes every day
representing 24.7% of all time spent daily with All forms of Print M

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Totol parsans

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

NMew York Times (Sunday)

‘wall Street Journal (Daily) n B&f’

Magazines

USA Today (Daily)

[ose LB
PR - 5

® who Used TACO BELL One or More Times in the past 30 days

Catalogs

_w-
m

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used TACO BELL One or
More Times in the past 30 days

USA Today (Daily)
107

Wall Street journal
(Daily)
146

Local Dty Newspaperts) | |\
{Sunday) e
125 :

Local Daily
Newspaper(s)
(Daily
8.2

New York Times

Local Daily

(DailysSunday)
89

Direct Mail
Advertising
{excluding
Catalogs)
78

Local Daily
Wall Street
Journal (Daily)
121

Local Daity
Newspaper(s)
(Daily
87

USA Today (Daily) o
138 New York Times

(Daily)

Magazines
10.4

Local Daily

Newspaper(s)

(Dalty+Sunday)
89

Direct Mail Catalogs
Advertising 34
(excluding Catalogs)

WPHX

¥ who Used TACO BELL One or More Times in the past 30 days

W PHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Total Persons.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Daily

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday) mm
New York Times (Sunday) @m
Wall Street Journal (Daily) mm"

magarines AP RPN
USA Today (Daily) m‘g
coers B B 3%
C— 0%

Books

# who Used TACO BELL One or More Times in the past 30 days

PHX DMA Scarborough R2 2025: Aug24-Jul25

_:fm
m

1.

5% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

m

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

who Used TACO BELL One or
More Times in the past 30 days

Local Daily
Newspaper(s) New York Times
(Sunday) (Daily+Sunday)
125 121

Magatines
83

New York Times Local Daily
(Sunday) (Dai
143

wspaper(s)
+Sunday)
89

USA Today (Daily)
107

Local Daily
Newspaper(s) (Daily
82

ect Mail
(excluding

Newspaper(:
(Daily+Sunday
)

104 89

New York Times
(Daity)
USA Today (Daily)
138

Local Daily Newspaper(s)
(Sunday)
121 .
Daily
aper(s)
(Daily Magazines
8.7 6
New York Times New York Times
(Sunday)

Direct Mail Adve

ising (excluding
(Daity+Sunday) Catalogs)
134 11.9
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"Advertising Actions"

P18+ who Used TACO BELL One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 100,055,454

Websites 92,470,172 34.9%
Direct Mail 76,858,434 29.0%

Broadcast, Cable, & Sat TV

58,265,886 22.0%

Video Streaming Services
Cable TV Networks g 13.5% j
Local Broadcast TV Se',gss,ﬁeo 3.5%,
Podcasts : 7 -

30,975,338

Audio Streaming Services

USA

Newspapers
Billboards  prerryrs
m P18+ who Used TACO BELL One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 4054 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a' al for Anything ¢
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\ — c “ I “Advertising Actions"
- LI

P18+ who Used TACO BELL One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Video Streaming Services

| 1,307,570

Local Broadcast TV
Cable TV Networks

971 195 12.9%

Local AM/FM Radio

CHICAGO
884.388 11.7%

Newspapers .
pap 833.339 11.0%
® P18+ who Used TACO BELL One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 555 f’ Share of Everything
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Used TACO BELL One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,518,891 " a4, l%
2,202,524 38.5%

1,722,226 30.1%

il 495 301

Local AM/FM Radio

1,044,203 18.3% |

Video Streaming Services
Cable TV Networks
Podcasts

Billboards

Audio Streaming Services
Local Broadcast TV

Newspapers

1,122,545 T 19.6%

902, 089 15.8%
693, 501 12.1%
759,568 13. 3%

WASHINGTON, DC
865, 498 .19

665,954 11.7%

m P18+ who Used TACO BELL One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA ScarboroughR22025:Oct24-Aug25 Qualintab: 882
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"Advertising Actions"”

P18+ who Used TACO BELL One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1816,656 40.2%
Websites 1,647,200
Direct Mail

1,225,554 27.1% |

Broadcast, Cable, & Sat TV
Cable TV Networks
Local AM/FM Radio
Local Broadcast TV

Audio Streaming Services 458 454

Video Streaming Services 595,620 13.2%

Newspapers ot 10’_0%': SEATTLE-TACOMA
Billboards

® P18+ who Used TACO BELL One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA ScarboroughR22025:Sep24-Jul25 QuallIntab: 612
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All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soefa'al for Anything «

Quick service restaurants used past 30 days: Taco Bell



"Advertising Actions”

P18+ who Used TACO BELL One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1,629,689 34.2%

Websites

1,566,661 32.9%

Direct Mail 1,303,040 ’ 29,20
Broadcast, Cable, & Sat TV 950,333 SOl

Newspapers

511,991 10.7% |

Cable TV Networks
LocalBroadcast TV s 12.4% |

Video Streaming Services

11.9%

Local AM/FM Radio

Podcasts

581,834

Audio Streaming Services PHOENIX

Billboards ey s.5% I

® P18+ who Used TACO BELL One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R22025:Aug24-Jul25 Qualintab: 464
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